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Planning Commission: Forest 

Drive/Eastport Sector Study 

Meeting 5 

Nov. 2, 2017 

7:00 PM 

City Council Chambers 

 

Agenda 
 

1. Review of Sep. 20 Planning Commission work session  

a. Minutes 

b. Draft of Forest Drive Traffic Studies: Summary & Analysis of Studies 

 

2. Summary of Open House Sep. 27 

a. Issues list, originally derived from stakeholder interviews, expanded 

with additional items and details 

 

3. Summary of Survey #1 results and conclusion of Step One: Identify the Issues.  

 

4. Meetings: Monthly meetings on third Wednesday starting again in January 

 

5. Timeline: 

 Dec. 12, 2017: Public meeting/Open House #2.  Conclusion of Step Two: 

Identify Policies and Actions Based on Input 

 Winter 2017- Spring 2018: Step Three: Confirm Policies and Possible 

Solutions 

 Spring 2018: Public meeting/Open House #3  

 Late Spring 2018: Step Four: Draft Document and Public meeting/Open 

House #4 

 Spring-Fall 2018: Step Five: Plan adoption process begins.  Plan goes to 

Planning Commission and City Council for public hearings 

 

 
 
 

 









































ISSUES REVIEWED & IDENTIFIED AT 1ST PUBLIC MEETING 9/27/17
(red text are issues raised at the meeting)

CREATE, ADOPT & IMPLEMENT A CLEAR VISION FOR THE FUTURE
We need a vision for the SOFO corridor as a whole and as an important part of the City

We need a vision for the Eastport & Edgewood areas 

MOBILITY ‐ VEHICULAR/TRANSIT
Ensure near and long term mobility for City and Peninsula

Work with County and property owners  to plan for adequate corridor capacity & attractive character 

Improve policies, coordination, communication & training to handle traffic during  emergencies & incidents

Move away from car dominated  travel, communities and streets

Add local street connections and grid network  for more route options & connected neighborhoods

Reduce individual turn‐ins i.e. driveways & curb cuts on Forest Drive ‐ and drive throughs

Link to regional transit service & extend regional bus service do the corridor

Add eclectic transport to park and rides for access to regional transit

Embrace Uber, driverless cars and other technological changes that reduce private car usage over time 

Improve local bus service, better stops, cheaper fare, more efficient, make it electric

Embrace new technologies to manage traffic ‐ synchronize city traffic signals  

MOBILITY‐ PEDESTRIANS AND BIKES
Implement the City's 2010 Bike Master Plan ‐ Build the  planned bike lanes!  We need them! Now!  

Fix gaps in the sidewalk network and add crosswalks ‐ yes make this a priority

Build wide mutli‐use paths along Forest ‐ build it like West street

Connect neighborhoods to shops, school and each other with connecter trail links

Approve low scale infill that helps create walkable mixed use neighborhoods and business areas 

Work with the county to create Bike/pad spines and linkages to the greater Annapolis area and peninsula

Slow  corridor speeds down  to make it safer place to bike and walk, add a wide multi‐use trail not a lane?
Need safe Bike trail from Eastport to Quite Waters Park

VIBRANT ECONOMY 
Increase city revenues to fund need city improvements listed in this plan and others  ‐ like bike trails! 

Increase city tax base with more valuable commercial properties & added businesses

Add more jobs so city residents can work in the city ‐&  not commute elsewhere

Anticipate huge changes from driverless cars, online shopping, & next generation values 

Preserve &  build on the City's  maritime and tourism based economy

Improve ped/bike access to shopping and businesses to help local businesses compete

Annex Bay Ridge Rd/ Hillsmore to the city
Add a grocery store in Eastport ‐ we need more places to eat in this area!

Attract more small shops & services we can walk or bike to instead of driving

LAND USE & COMMUNITY DESIGN
Replace aging strip development in the corridor 

Prevent huge out‐of‐scale development that draws out of town traffic 

Transform the Bay Ridge Area in to an attractive local business district for the peninsula

Zone all the commercial areas in the corridor (low scale) Mixed Use 

Make the  corridor more attractive, give it a sense of place and community life

ZONING AND DEVELOPMENT REVIEW PROCESS 
Zone all the commercial areas in the corridor Mixed Use ‐ incentivize development  

Promote conversion of existing auto‐centric suburban commercial areas to walkable low‐scale urban places

Revise zoning text to achieve vision, revise the use lists, etc.

Create Design guidelines to allow a mix of smaller shops & services we can walk and bike to

Protect the maritime zone and the working water front

Speed up the review process while making it clear, fair and open ‐ allow by‐right approvals for more things 

  Add a map to the city website reports on development applications ‐ communicate more with residents

QUALITY OF LIFE
Beautify the corridor & update/ enhance the existing older commercial buildings

Improve our sense of safety‐ violence & petty crime deters pedestrians and small businesses

Provide mobility for residents, & commuters and manage incident and event traffic better 

Protect unique character of Annapolis and Eastport  & create one for the SOFA corridor

Attract more small shops & services we can walk or bike to instead of driving

Achieve  a greater sense of place, community life, bring in more art and neighborhood events 

Implement the adopted 2009 Comprehensive plan ‐ don’t reinvent or change the wheel!

Down zone land if traffic can't be fixed

We need more smart growth in the city, not no‐growth

Freeze all development! stop development at Crystal Springs, Rogers, prop. Watergate, etc.!

Build more low and moderate priced housing in the City 

GREENING ANNAPOLIS/ ENVIRONMENT
Plant more street trees and plants in Medians on Forest Drive, do better maintenance on F. Drive landscape

Improve the water quality of our creeks and the Bay

Promote redevelopment of older paved sites to add in SWM ‐  Set impervious surface cap? 

Create linked greenways, green spaces and tree canopies all preserved with easements 

Save priority forests and canopy coverage ‐ connecting where possible

Implement the City Water Resources Improvement Plan 

COMMUNICATION
Improve communication and joint planning between County and City on the corridor & peninsula

Increase the MPDU program ‐ grant fewer variances to it
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    MEMORANDUM 
 
TO: Planning   Commision 
FROM: Eric   Borchers   and   Sally   Nash,   Department   of   Planning   and   Zoning 
RE: Forest   Drive/Eastport   Sector   Survey   #1   Results   Overview 
DATE: October   25,   2017 

 
Demographics 
Over   a   roughly   two-month   period   leading   up   to   the   public   meeting   on   September   27,   we   received   over 
1,100   responses   to   the   first   survey   produced   for   the   Forest   Drive/Eastport   Sector   Study.   The   survey 
asked   respondents   to   identify   where   they   live:   along   or   near   Forest   Drive/Bay   Ridge   Road;   in   Eastport; 
outside   the   study   area,   but   in   the   City   of   Annapolis;   outside   the   study   area,   but   in   the   County;   or   other. 
In   terms   of   their   responses,   the   majority   of   Forest   Drive   and   Eastport   residents   both   had   migrated   from 
somewhere   else   at   least   once   in   their   lives.   The   most   common   reason   respondents   reportedly   live   in   the 
study   area   is   its   proximity   to   Downtown   Annapolis   (55%   for   Forest   Drive   residents   and   69%   for 
Eastport   residents).  
 
The   second   reason   Eastport   residents   cite   for   why   they   live   in   Eastport   is   the   waterfront   location,   with 
sailing/boating/fishing   as   slightly   less   prevalent.   Forest   Drive   residents   also   refer   to   waterfront   location 
and   activities   as   the   two   other   top   three   reasons   for   living   there,   albeit   a   little   less   often   compared   to 
Eastport   residents.   Forest   Drive   residents   more   often   choose   nearness   to   work   and   a   suburban   feel   as 
draws   to   the   area   compared   with   Eastport   residents,   who   more   often   choose   historic   character   and 
cultural   activities. 
 
The   survey   asked   respondents   to   identify   their   age   from   one   of   the   following   categories:      25   and   under; 
26-40;   41-60;   and   61   and   above.      The   respondents   predominantly   reported   to   be   from   the   last   two 
categories.      Roughly   equal   numbers   of   respondents   are   aged   either   between   ages   41   to   60   or   61   and 
above   --   that   combines   to   make   up   just   over   80%   of   respondents.   Though   47%   are   Forest   Drive   residents 
(along   or   near   the   corridor)   vs.   21%   being   residents   of   Eastport,   a   quarter   of   the   corridor   residents   were 
aged   40   or   below   compared   with   just   15%   of   Eastport   residents.      The   following   breakdown   shows   age 
groups   for   the   City,   the   Study   Area,   and   for   the   survey.  
  

Age Annapolis % Study   Area % Survey % 

24   and   under 10,966 29% 6609 29% 7 0.06% 

25-40 10,647 28% 6393 28% 231 20% 

41-60 7387 19% 4292.5 19% 492 42% 

61   and   above 8,567 22% 4751.5 21% 451 38% 
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Answers/Opinions 
When   asked,    “What   are   the   3   most   important   topics   to   focus   on   in   the   Forest   Drive   /   Eastport   Sector 
Study?”    the   respondents   generally   agree   on   what   they   believe   is   the   most   important   topic   to   focus   on   in 
the   study.   Selecting   traffic,   both   on   a   day-to-day   basis   and   during   an   accident   as   the   two   worst   qualities 
of   the   sector   area,   transportation   issues   slightly   outpace   land   use   as   most   important.   The   environment; 
bicycle   and   pedestrian   facilities;   and   types   of   businesses   are   the   consensus   3rd,   4th   and   5th   most 
important   topics   to   focus   on,   respectively. 
 
Land   Use   and   Development 
When   asked   for   their   top   desires   for   the   study   area   (“ What   do   you   wish   were   located   along   Forest   Drive 
or   in   Eastport?”),    respondents’   top   desires   were   widely   variable,   even   after   grouping   like   answers.   Not 
one   answer   for   top   desire   was   shared   by   more   than   10%   of   respondents.   Although   nearly   10%   of 
respondents   share   a   sentiment   of   not   wanting   anything   in   the   sector   area   (2nd   top   desire),   85%   express   a 
desire   for   something   that   requires   an   investment.   Those   that   want   either   less   or   no   new   development 
account   for   the   other   5%   of   responses   to   the   question.   Most   or   two-thirds   of   those   who   are   against 
development   and/or   improvements   feel   that   overcrowding   is   one   of   the   top   3   worst   qualities   of   the   study 
area.   On   the   other   hand,   less   than   half   of   all   respondents   feel   that   way. 
 
The   most   popular   answer   for   top   desire   overall   is   for   a   better   grocery   store   than   what   already   exists. 
Another   5%   of   responses   consists   of   wanting   a   grocery   store   in   Eastport   over   anything   else.   Commercial 
development   is   most   popular   as   a   top   desire   collectively   after   also   accounting   for   the   many   restaurant, 
entertainment   and   retail   desires.   While   housing   is   not   nearly   as   common   of   an   urgent   desire,   those   that 
do   want   housing   over   anything   else   prefer   affordable   housing. 
 
Mobility 
Mirroring   the   sentiment   in   stakeholder   meetings,   three-quarters   of   respondents   select   traffic   as   the 
largest   issue   in   the   study   area.   To   a   lesser   degree,   respondents   chose   non-vehicular   mobility   as   a   major 
issue   as   well,   as   the   4th   worst   quality.   However,   as   an   urgent   desire,   15%   more   respondents   express 
wanting   bike   lanes   over   reduced   traffic/congestion   in   the   area.   The   combination   of   improving   roads   and 
improving   signaling   as   citizens’   number   one   desires   amounts   to   less   than   half   of   the   number   that   want 
bike   lanes   first.   Particularly,   those   that   think   non-vehicular   mobility   is   a   top   issue   strongly   prefer   having 
better   biking   and   walking   mobility   over   better   transit.   Almost   no   respondents   expressed   a   desire   to   have 
more   parking,   but   again,   the   question   was   open-ended   and   intended   to   collect   top   desires. 
 
Economy   and   Retail 
Less   than   25%   of   respondents   felt   it   is   important   for   the   study   to   focus   on   the   types   of   businesses   in   the 
sector   area.      However,   even   after   discounting   desires   for   a   grocery   store,   the   number   of   respondents   that 
rate   commercial   businesses   like   specialty   stores,   eating   establishments,   and   other   retail   as   a   top   desire 
exceeds   the   number   of   people   who   picked   economic   vitality   as   a   top   three   priority.   Similarly,   only   less 
than   15%   of   respondents   select   lack   of   restaurants,   store   and   services   or   lack   of   jobs   as   of   the   worst 
qualities   in   the   area.   Not   counting   fast   food   or   casual   eateries,   nearly   10%   of   respondents   (3rd   most) 
prefer   more   restaurants,   if   they   could   have   anything   in   the   area.   Interestingly,   around   85%   or   1,000   of 
the   respondents   shop   at   either   True   Value   Hardware,   Bay   Ridge   Shopping   Center   or   the   Giant   Shopping 
Center   or   some   combination   of   the   three.   Less   than   half   shop   at   the   Safeway   or   Village   Green   Shopping 
Center.   A   prevalent   theme   we   heard   in   stakeholder   interviews   was   that   locals   like   to   shop   outside   of   the 
corridor   either   instead   of   or   in   addition   to   nearest   shopping   centers. 
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Quality   of   Life 
With   the   exception   of   safety,   few   respondents   see   narrowly-termed   “quality   of   life”   as   a   top   three   issue 
in   the   study   area.   Less   than   10%   view   lack   of   activities   and   events   as   one   of   the   worst   qualities   of   the 
area.   Likewise,   about   15%   of   respondents   feel   recreation   and   leisure   is   most   important   to   focus   on   for 
the   Sector   Study.   Despite   this,   many   residents   and   stakeholders   have   expressed   a   view   that   the   traffic 
issue   is   a   quality   of   life   issue,   and   thus   trumps   other   measures   of   quality   of   life.   More   popular   traditional 
quality   of   life   desires   include   safety   improvements,   recreation,   and   community   services.   Respondents 
aged   61   or   older   outnumber   those   aged   40   and   under   by   a   factor   of   about   two   to   one   in   the   survey, 
however,   the   younger   constituents   represent   roughly   a   third   of   those   who   think   recreation   and   leisure   is 
of   the   most   important   topics   to   focus   on   compared   with   only   a   quarter   of   them   being   in   the   older   group. 
Again,   those   aged   40   or   under   consist   of   about   40%   of   the   200+   respondents   who   think   that   a   lack   of 
restaurants,   stores   and   services   and/or   a   lack   of   activities   and   events   is   near   the   top   of   the   list   of   worst 
qualities   in   the   sector   area.      “Quality   of   life”   is   an   overarching   theme,   but   there   is   not   a   consensus 
definition   of   the   term.  
 
Environment 
A   slight   majority   of   respondents   select   the   “Environment”   as   among   the   top   three   topics   to   focus   on   in 
the   Sector   Study.   Those   with   environmental   concerns   are   marginally   older   than   the   survey   average   and   a 
higher   percentage   of   them   live   along   or   near   Forest   Drive.   It   might   not   come   as   a   surprise   that   the   most 
popular   favorite   place   near   the   corridor   among   that   group   is   Quiet   Waters   Park.   However,   it   is   also   the 
top   favorite   place   among   all   survey   respondents.   As   an   open-ended   question,   all   other   answers   for 
favorite   place   near   Forest   Drive   generate   less   than   8%   of   the   total,   while   Quiet   Waters   Park   is   the 
collective   favorite   of   about   10%.   Respondents   that   provided   more   green   space   as   their   number   one 
desire   also   wanted   more   greenery,   though   individually   they   are   the   6th   and   8th   most   popular   desires   for 
the   sector   area,   respectively.   Generally,   those   that   are   more   invested   in   the   environment   as   evidenced   in 
the   survey   shared   similar   concerns   as   all   other   respondents.   Two-thirds   of   them   also   rate   land   use   and 
transportation   issues   in   their   top   three   topics   to   focus   on. 
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Forest Drive / Eastport Sector Study Community Survey 
Responses with More than One Occurrence 
(1,181 responses) 
 
1. Where do you live? (1,181 responses) 

Along or near Forest Drive/Bay Ridge Road 541

In Eastport 238

Outside the study area (yellow area above), but in the City of Annapolis 123

Outside the study area (yellow area above), but in the County 235

Hillsmere 5 

Fairfax Road 2 

 
2. If you live along Forest Drive or Eastport, what attracted you to this area? (If you do not live in the 
study area, skip to question 3). Pick all that apply. (892 responses) 

Value Count 

Proximity to downtown 549 

Waterfront location 425 

Sailing/boating/fishing 351 

Historic character 258 

Nearness to work 213 

Suburban feel 190 

Cultural activities 160 

Family ties 146 

Local businesses 122 

Raised here 109 

Cost of living 93 

Job opportunities 45 

Quiet Waters Park 3 

Walkability 2 

Hunt Meadow 2 

 
3. Where do you shop in Eastport and Forest Drive? (Choose all that apply) (1,173 responses) 

Value Count

True Value Hardware 1,003 

Bay Ridge Shopping Center (Annapolis Smokehouse, Bay Ridge Wine, Grumps, Dollar General) 991 

Giant Shopping Center on Bay Ridge Road 988 

Eastport Shopping Center 842 

Annapolis Seafood 647 

Clocktower Place 611 

West Marine 438 

Safeway 413 

Village Green 137 

Fawcetts 6 
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Value Count

Main & Market 4 

El Cabrito 3 

CVS 2 

Shoppers 2 

Brusters 2 

Riva Festival 2 

Main and Market 2 

Tuesday Morning 2 

 
4. What is your favorite place on Forest Drive? (1,035 responses) 
Quiet Waters Park (56) 
Annapolis Seafood (37) 
True Value (30) 
Smokehouse (26) 
Giant (25) 
True Value Hardware (18) 
Annapolis Smokehouse (17) 
Grapes (16) 
Soul (13) 
Main Ingredient (13) 
Quiet Waters (13) 
Grumps (11) 
El Cabrito (10) 
Bay Ridge Shopping Center (10) 
Main & Market (10) 
Clock Tower (10) 
Main and Market (9) 
Pit Boys (8) 
West Marine (8) 
Safeway (8) 
None (8) 
Annapolis Seafood Market (7) 
Brusters (7) 
Main Market (7) 
Clocktower Place (6) 
Grapes Wine Bar (6) 
Quiet waters park (6) 
Rita's (6) 
Clocktower (6) 
Smokehouse (5) 
Bay Ridge Wine (5) 
Ebb Tide (5) 
CVS (5) 
Bay ridge shopping center (5) 
none (4) 
Giant (4) 
Bay Ridge Wine and Spirits (4) 
Bay Ridge Wine & Spirits (4) 
Grump's (3) 
Brewsters (3) 
Roccos (3) 
Little Italy (3) 
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Soul Restaurant (3) 
Jack's Fortune (3) 
West marine (3) 
True value (3) 
Annapolis seafood (3) 
Don't have one (3) 
Seafood Market (3) 
Bruster's (3) 
Annapolis Seafood (3) 
Clock tower (3) 
Wine Cellars of Annapolis (3) 
Main market (3) 
Main ingredient (3) 
clocktower place (2) 
Wine cellars (2) 
Sweet Hearts Patisserie (2) 
clock tower place (2) 
Rocco's Pizza (2) 
quiet waters park (2) 
No favorite (2) 
Tru Valu (2) 
Quiet Waters Park (2) 
The Clock Tower Place (2) 
Rita's (2) 
fawcetts (2) 
Tastings Gourmet Market (2) 
Giant shopping center (2) 
Giant Shopping Center (2) 
Wine Cellars (2) 
Main Ingredient (2) 
Zu coffee (2) 
Tuesday Morning (2) 
Brewster's (2) 
Wild Bird Center (2) 
Ledos pizza (2) 
Bruesters (2) 
Bruster's Ice Cream (2) 
Zu Coffee (2) 
Soul restaurant (2) 
Tastings Gourmet (2) 
true value (2) 
Bay Ridge shopping center (2) 
Matsu Sushi (2) 
pit boys (2) 
True value hardware (2) 
The Main Ingredient (2) 
Grump's Cafe (2) 
Annapolis smokehouse (2) 
Seafood market (2) 
Cvs (2) 
True Value (2) 
Fawcetts (2) 
True value (2) 
The short stretch of road between Annapolis Seafood and True Value (2) 
 
5. What is your favorite place in Eastport? (1,038 responses) 
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Vin 909 (76) 
Davis' Pub (33) 
Boatyard (32) 
Davis Pub (25) 
Eastport Kitchen (24) 
Adams Ribs (13) 
Eastport Shopping Center (12) 
Lewnes (11) 
Adam's Ribs (10) 
Adams (10) 
Boatyard Bar and Grill (10) 
EYC (10) 
Eastport shopping center (9) 
Boatyard Bar & Grill (8) 
Eastport Liquors (8) 
Davis' (8) 
Annapolis Athletic Club (8) 
Eastport Yacht Club (8) 
Annapolis Maritime Museum (7) 
Blackwall Hitch (7) 
Ahh Coffee (7) 
Vin909 (7) 
Chart House (7) 
Adam's Rib (7) 
Davis's Pub (6) 
Carroll's Creek (6) 
Palate Pleasers (6) 
Davis's (6) 
Boatyard (6) 
Adams Rib (6) 
Sammy's (5) 
Nail salon, village eatery (5) 
post office (4) 
O'Leary's (4) 
Adam's (4) 
Maritime Museum (4) 
vin 909 (4) 
Eastport Kitchen (4) 
Diehl's Produce (3) 
Carrol's Creek Cafe (3) 
Leeward Market (3) 
Annapolis Canoe and Kayak (3) 
Annapolis athletic club (3) 
Bakers & Co. (3) 
PNC Bank (3) 
Sammy's Restaurant (3) 
Restaurants (3) 
restaurants (3) 
My house (3) 
Post Office (3) 
Palette Pleasers (3) 
Rite Aid (3) 
Quiet Waters Park (3) 
Davis pub (3) 
Charthouse (3) 
Eastport kitchen (3) 
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Adams Grille (3) 
Carrols Creek (3) 
Lewnes (2) 
Annapolis Yacht Club (2) 
SSA (2) 
Quiet Waters (2) 
Eastport Shopping Ctr (2) 
Boatyard Grill (2) 
Carroll's Creek Cafe (2) 
n/a (2) 
Carols Creek (2) 
The Boatyard (2) 
Vin 909 (2) 
China Wok (2) 
Chesapeake Boating Club (2) 
Eastport yacht club (2) 
Sammys (2) 
USPS (2) 
Palate pleasers (2) 
All of it (2) 
Vin909, Eastport Kitchen (2) 
Black Wall Hitch (2) 
Vin 909 (2) 
sammy's (2) 
O'Learys (2) 
Farmers Market (2) 
Farmer's market (2) 
Bakers and Company (2) 
Eastport Deli (2) 
Restaurants (2) 
Lewnes Steakhouse (2) 
Adams ribs (2) 
my house (2) 
Eastport Shopping center (2) 
Boatyard restaurant (2) 
Carroll's Creek Restaurant (2) 
Eastport Shopping Center (2) 
Annapolis City Marina (2) 
Farmers market (2) 
Eastport Barbershop (2) 
The bridge (2) 
Royal farms (2) 
Eastport Bridge (2) 
Adams Ribs (2) 
Other (467) 
 
6. What do you wish were located along Forest Drive or in Eastport? (925 responses) 
Less traffic (11) 
Nothing more (11) 
Bike lanes (9) 
Nothing (8) 
Nothing else (8) 
Wegmans (6) 
Trader Joes (6) 
Trees (6) 
More good restaurants (6) 
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More restaurants (5) 
Movie theater (5) 
Wawa (5) 
Grocery store in Eastport (4) 
More restaurants (4) 
Trader Joe's (4) 
Whole Foods (4) 
Starbucks (4) 
Bike Lanes (3) 
Grocery store (3) 
Better grocery store (3) 
movie theater (3) 
Fewer cars (3) 
nothing else (3) 
A Wawa (2) 
Grocery store in Eastport Shopping Center (2) 
less traffic (2) 
None (2) 
Movie theatre (2) 
Less Traffic (2) 
A Trader Joe's grocery store (2) 
n/a (2) 
Wegman's (2) 
Grocery in Eastport (2) 
better roads (2) 
Forest (2) 
Dunkin Donuts (2) 
Starbucks (2) 
Harris Teeter (2) 
Bakery (2) 
Better bike lanes (2) 
Bike path (2) 
Bike lane (2) 
better restaurants (2) 
another grocery store (2) 
Parks (2) 
less congestion (2) 
Nothing (2) 
Less traffic (2) 
Less (2) 
Grocery Store in Eastport (2) 
Less businesses and stop development (2) 
Quality clothing shops (2) 
 
7. What 3 qualities do you like the least about the Forest Drive Area? (Pick 3) (1,181 responses) 

Value Count

Traffic on a day-to-day basis 868 

Traffic when there is an accident 868 

Overcrowding 504 

Hard to get around without a car 349 

Appearance 343 

Crime 294 

Poor safety 236 
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Value Count

Lack of restaurants, stores, services 153 

Lack of of activities and events 91 

Lack of jobs 16 

 
8. What are the 3 most important topics to focus on in the Forest Drive / Eastport Sector Study? 
(Pick 3)(1,181 responses) 

Value Count

Transportation issues 818 

Land use 786 

Environment 659 

Bicycle and pedestrian facilities 436 

Types of businesses 269 

Recreation and leisure 192 

Housing 142 

Design of buildings 112 

Traffic 7 

Crime 4 

Safety 3 

TRAFFIC 2 

Parking 2 

Traffic 2 

Overcrowding 2 

 
9. What is your age group? (1,181 responses) 

  

Under 25 7 

26-40 231 

41-60 492 

61 or older 451 

 


